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Welcome to the July IssueWelcome to the July Issue Industry NewsIndustry News
Ready for a Revolution? 

Electrification has been an increasingly common buzzword in the marine industry, especially in the past 
four to five years. Most notably, the recreational marine industry is seeing advancements in lithium-ion 
batteries, electric propulsion and the need for charging infrastructure.

We can attribute the electrification revolution — both in on-board power supply and electric propulsion 
systems — in large part to developments in battery technology. Although batteries have improved since 
the first lead-acid battery was constructed in 1859, this type of battery technology still has shortcom-
ings. Lithium-ion batteries addressed many of those problems; these batteries tend to be more suitable 
for larger loads and to deliver more usable energy. They also have a much longer life span and provide 
much higher energy density.

The vast majority of lithium-ion batteries installed on boats use lithium-iron-phosphate (LiFePO4 or LFP) 
batteries. LFP as a cathode material has very high thermal stability, which means these batteries are 
much safer than cobalt-based, lithium-ion batteries. For more.

ABBRA Schedules Annual Marine 
Service Managers Course

The American Boat Builders and Repairers Asso-
ciation’s (ABBRA) annual Marine Service Managers 
Course will be held virtually in November 2022. 
ABBRA offers the only extensive leadership train-
ing for boatyard operators that provides an indus-
try-recognized credential (Certified Marine Service 
Manager) for qualified applicants. The course is 
sponsored by ABBRA.

Employers know they need a team of compe-
tent certified technicians. That team also needs 
a strong leader who supports productivity and 
keeps the team focused on success. ABBRA train-
ing courses teach the leadership skills required to 
operate a boatyard, a service department, a boat 
building enterprise, or a large refit project.

The Marine Service Managers (MSM) Course of-
fers a unique opportunity for boatyard operators 
to gain the professional skills for themselves and 
their staff that will help them improve the efficien-
cy and profitability of their businesses. The ideal 
candidate for this certification course wants to 

advance and demonstrate proven leadership and 
management skills in a business operation that 
builds, refits, repairs, and/or services boats.

The Marine Service Manager’s Certification is 
based on proven leadership principles and best 
business practices that meet the boatyard indus-
try’s professional standards. The MSM Course 
focuses on boatyard operations, leadership and 
time management skills, policies and procedures, 
contracts, human resources administration, com-
pliance with the Occupational Safety and Health 
Administration and the Environmental Protection 
Agency, team building, and financial management. 
The course is taught by a team of nationally rec-
ognized and respected industry experts who of-
fer their perspectives on everyday business issues 
and challenges.

MarineMax Acquires IGY Marinas

MarineMax, Inc.  announced that it has entered 
into a definitive agreement to acquire Island Global 
Yachting LLC  (IGY Marinas), which owns and op-

https://www.tradeonlytoday.com/columns-blogs/ready-for-a-revolution
https://www.marinemax.com/
https://www.igymarinas.com/
https://www.igymarinas.com/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://www.linkedin.com/company/25065426/
https://twitter.com/marinaassoc/
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erates a collection of iconic marina assets and a 
yacht management platform in key global yachting 
destinations.

MarineMax will acquire IGY Marinas for $480 mil-
lion in cash, with an additional potential earnout 
of up to $100 million two years after closing, sub-
ject to the achievement of defined performance 
metrics. IGY Marinas, through recent acquisitions 
and organic growth, is projected to generate over 
$100 million of revenue in calendar 2022. Subject 
to the satisfaction of customary closing conditions, 
MarineMax expects the acquisition to close in the 
first half of fiscal 2023 and to be accretive within 
the first 12 months of closing.

IGY Marinas will maintain its luxury branding that 
is well recognized in the global marina and supery-
acht communities. Tom Mukamal, CEO of IGY Ma-
rinas, and the IGY Marinas existing management 
team will continue to lead the growth and opera-
tions of the business. IGY Marinas offers a global 
network of 23 curated marinas in the Americas, the 
Caribbean, and Europe, delivering year-round cus-
tomer touchpoints. IGY Marinas caters to a wide 
variety of luxury yachts, while also being exclusive 
home ports for some of the world’s largest megay-
achts. The network of marinas is further bolstered 
by its exclusive Trident superyacht membership 
program, expansive service offerings, and com-
prehensive yacht management platform. In addi-
tion, IGY Marinas is a venue for exclusive events 
such as the Cannes Yachting Festival, Cannes Li-
ons International Festival of Creativity, Superyacht 
Miami, and Art Basel.  

As stated above, MarineMax expects the transac-
tion to close in the first half of fiscal 2023, subject 
to the satisfaction of customary closing conditions. 
The transaction will be financed through Marine-
Max’s recently completed expansion of its credit 
facilities and cash on hand. Raymond James repre-
sented MarineMax, while Moelis & Company LLC 
represented IGY Marinas.

MarineMax Service Team Builds 
Bikes for Florida Families 

The MarineMax service team while attending their 
National Service Managers meeting collaborated 
and worked as a team to build bikes for the Florida 
Department of Children and Families (DCF). Seven 
deserving families in the community received the 
finished bikes. 

“This years’ service meeting was a great experi-
ence for everyone involved, we got to help the 
community, meet new faces and collaborate with 
one another,” Andy Rishovd, National Service and 
Parts Manager said. “I look forward to this meeting 
every year and can’t wait to see the difference we 
can make next year as well.” 

The National Service Managers meeting is an an-
nual meeting for service managers to come to-
gether as a team to discuss company initiatives, 
collaborate, and work together for a good cause. 
This year there were about 70 managers in atten-
dance. This year they worked together on coming 
up with goals for the upcoming year on their new 
initiative Labor Growth Plan tool that will be imple-
mented at each store.  

They choose to build bikes for DCF this year thanks 
to the Innisbrook Resort, which helped accom-
modate the event. The entire group was split into 
seven teams to see who could build their bike the 
fastest. Each team had to answer certain service 
questions correctly before they were given the 
proper tools to build their bikes. 

Bellingham Kicks Off New Marina 
Construction in Dana Point 

Bellingham Marine, a leading dock builder, pulled 
the first pile from the existing C Dock in the West 
Cove, signaling the long-awaited start of construc-
tion on the new marina in  Dana Point Harbor, 
Dana Point, California. Over the next five years, 

https://u7061146.ct.sendgrid.net/ls/click?upn=TeZUXWpUv-2B6TCY38pVLo9jGeD1FeqNYjhQ9f-2FXs3OlwwWfVZkHC-2BqkuMWd0Bk01md7gQQbPFMia-2B62SuFxmkog-3D-3D8ppc_XQJmHzlcsEQuAIR1gc8EaMmTqElRs7MiD0sF7ltEitYnePcs4TZpqGS-2BX-2Bd0YsaeDi0nZf9bUdECT3uxyRGQtG401GXZev3ocjPoOOTpWBIz9Yz3WJoGserJw-2Fnx8ftF5IuXE5YneDjNOqDlMurC7vLuOMUgmyL3XVLNc46B7pmUWkJalTAIh6QaJ6FcQCSgeCe7HQqj6-2FKKxJVqIMTdcBu-2BEOj6DjUOKUvaanfEqQ1IQG66smdlGEL55BM7Sv-2BBaR-2FG5wRyshPQVFlKfZMc11tt-2BNOhcITVUgAkuVtHuy7BMvGmrmgZfYzWDRMMlvz62rMyNQJIwpcDM8UuY0yEcIjeJxf7XI5p1mnmFT3kPxU-3D
https://www.bellingham-marine.com/
https://danapointharbor.com/
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the marina will be rebuilt in 15 phases plus an ad-
ditional two phases in the outer basin.

The aspiration to revitalize Dana Point Harbor has 
been in the works for over two decades. However, 
it has been through Supervisor Lisa Barrett’s vision 
and commitment to a Private Public Partnership 
that has made the revitalization a reality over her 
eight-year term. “Our beloved harbor has served 
our community well for over 50 years. As we em-
bark on the harbor revitalization, I am excited for 
all the improvements that are coming that will en-
hance the experience for all the citizens of greater 
Orange County, as well as for visitors to our har-
bor from near and far,” stated Bartlett.

“As a partnership, we have been committed to hav-
ing Dana Point Harbor set a new standard for ma-
rinas on the West Coast”, said Bryon Ward, presi-
dent of Burnham Ward Properties and Partner 
in DPHP. “We immediately embraced Bellingham 
Marine’s concept of a non-ferrous dock system 

not only to enhance longevity, but to also reduce 
the number of pilings in the harbor. This method 
aligns with the partnerships’ goal to create a more 
environmentally conscious Harbor, as it also elimi-
nates the need for treated lumber.”

“The new dock system will be enhanced in almost 
every aspect,” said Joe Ueberroth, the founder 
of  Bellwether Financial Group  (Partner in DPHP) 
and the owner of Bellingham Marine. “The new de-
sign addresses both ADA accessibility and public 
access, the guest services will set a new standard 
for the West Coast, and the electrical and pump-
out systems will meet the needs of boaters for 
generations to come.”

Sign up for the Marina Dock Age newsletter. 
Our newsletter delivers the latest news straight 
to your inbox including breaking news, our ex-
clusive content covering the marina and boat-
yard industry, new products, and much more. 
 

https://bellwetherfinancialgroup.com/
http://www.boatoutfitters.com
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DPHP has spent millions of dollars and countless 
hours behind the scenes over the last four years 
to get to this point where construction is visible in 
the harbor.

SF Marina Breakwater and Docks 
Installed in RI 

Steeped in maritime history, Bristol, Rhode Is-
land on Narragansett Bay is a popular New Eng-
land boating destination. Culminating a five-year 
planning process, the town recently completed a 
large-scale expansion of its harbor with an SF Ma-
rina floating concrete breakwater and dock system 
as the project’s centerpiece.

After removing Bristol Harbor’s aging fixed wave 
fence, Newport, Rhode Island-based  Reagan Ma-
rine Construction installed 12 SF Marina SF500 Se-
ries floating breakwater pontoons. Engineered to 
withstand hurricane-force wind and wave action, 
they have a coupling system that absorbs and dis-
tributes the stress loads to the concrete structure 
and anchoring system. Virtually unsinkable, the 
17′ W sections have a unique geometry and heavy 
mass that makes them exceptionally stable.

The SF Marina pontoons are anchored with 48 
Seaflex® 16-strand mooring hawsers. Designed to 
mitigate serious storm-caused wave action, they 
can withstand a drag force greater than 1.12 tons 
within 80% elongation, retracting back to their 
normal length when tension is eased. The environ-
mentally-friendly anchoring solution provides sig-
nificant stability to the structure by progressively 
dampening forces, even during the most severe of 
storm conditions.

The 786′ structure includes an interior dock array 
for a total of 34 tapered fingers. Bristol Harbor has 
22 transient slips for boats up to 40′ in length, and 
an additional 500′ of dock space with a 12′ draft 
can accommodate vessels up to 200′ long. The ma-
rina provides electrical and potable water service 
and public Wi-Fi.

Simply Marinas Brokers Sale of 
Yacht Haven Marina

Simply Marinas brokered the sale of Yacht Haven 
Marina in Marathon, Florida. The pristine, new 
construction marina is strategically located in the 
highly desirable boating market of the Florida 
Keys and offers unrestricted ocean access. Mara-
thon is centrally located 80 miles south of main-
land Florida and just 50 miles from Key Largo and 
48 miles from Key West. Marathon is serviced by 
bus lines  to Key West and the Mainland, and by 
the Marathon Airport, which offers connections to 
Miami and Ft Lauderdale.

The marina includes 20 slips that can accommo-
date boats up to 80 feet and a side tie for boats 
up to 120 feet. The facility has a new bulkhead, pil-
ings, and custom-designed Trex docks, along with 
metered electric, water, and sewer.  The facility is 
ready for improvements that could easily include 
a high-end RV resort, exclusive yacht club, or ho-
tel. The property sits adjacent to the Florida Keys 
Country Club and a Publix and is in close proxim-
ity to marine and hardware stores, as well as the 
Marathon Airport.

Norwalk Boat Show Returns Sept. 
22-25 

The 2022 Norwalk Boat Show, presented by Dis-
cover Boating, returns to Norwalk Cove Marina 
Sept. 22-25, 2022, now expanded another dock.

Highlights for 2022 include saltwater fishing dem-
os led by Goose Hummock, free boating lessons 
and boat rides, and daily seminars. Returning for 
the second year, the boat show’s Conservation 
Village aims to shine a spotight on ways consum-
ers can help keep our waters clean and will return 
with the ‘Norwalk Says No to Plastic’ contest for lo-
cal elementary and middle schools.

New for 2022, the Norwalk Boat Show is partnering 
with the Bridgeport Islanders to bring kids’ street 
hockey clinics to the event with a chance to meet 
the team’s Mascot, Storm. Other family-friendly 

Industry News continued on Page 6

https://sfmarina.com/
https://sfmarina.com/
https://reaganmarine.com/
https://reaganmarine.com/
https://www.simplymarinas.com/
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events include Twiggy the Waterskiing Squirrel, 
touch tanks featuring tidepool creatures, paddle 
boating, and more.

Capt. Chris Day acquires 
TowBoatUS Logan Martin Lake

In January 2022, Capt. Chris Day was award-
ed “Tower of the Year” at the annual gathering 
of the nationwide TowBoatUS on-water tow-
ing and assistance fleet. Day had purchased his 
first towing company for recreational boaters, 
TowBoatUS Lake Allatoona, Ga., in 2019 after 
a career in law enforcement. Now, Day grows 
his company’s footprint into Alabama as the 
new owner of TowBoatUS Logan Martin Lake. 
 
Day says he hopes to repeat his success with 
growing his business on Logan Martin by becom-
ing involved in the local boating safety and fishing 
community located 30 miles east of Birmingham 
and home to the nearby famed Talladega Super-
speedway. 

A strong advocate of life jacket wear, he’s part-
nered with national boating safety groups such 
as the nonprofit BoatUS Foundation and National 
Safe Boating Council to offer no-cost life jacket 
loaner stations and affordable On-Water Training 
programs for boaters, teens and first respond-
ers. He often volunteers his time to provide safe-
ty vessel services, helps with lake cleanups, and 
supports community fundraisers and youth fish-
ing programs. These distinctions helped his busi-
ness earn company-wide honors earlier this year. 
 
Day’s locations are part of a nationwide network 
of more than 300 TowBoatUS ports and more 
than 600 response vessels. Nationwide, the tow-
ing service responds to around 90,000 requests 

for assistance each year. Day’s ports are ACAPT 
program accredited, supporting best practices 
in the recreational marine assistance industry. 
 
Separate from routine BoatUS on-water towing 
services, the company offers boat salvage and spill 
clean up services.

Massachusetts Governor Funds 
Workforce Development 

Massachusetts Governor Baker signed the 2023 
state budget, which included $150,000 in funding 
for workforce development and career technical 
education initiatives within the recreational boat-
ing industry.  This funding will continue the initia-
tives and progress that the Massachusetts Marine 
Trades Association (MMTA) has made over the last 
five-plus years to meet the workforce challenges 
within the industry.

The funds were introduced via Budget Amend-
ments sponsored in the House by Representa-
tive William Straus of the 10th Bristol District and 
in the Senate by Senator Patrick O’Connor of the 
Plymouth & Norfolk District, joined in leadership 
by Representative Susan Gifford and Senator Paul 
Feeney, the four co-chairs of the 60-plus mem-
ber Legislative Boating Caucus. There were 10 co-
sponsors in the Senate and 26 co-sponsors in the 
House.

The recreational boating industry in Massachu-
setts has an economic impact of approximately 
$4.4 billion dollars and employs over 20,000 men 
and women in the state. The industry is facing a 
substantial workforce shortage both in Massachu-
setts and on a national level. Massachusetts has 
hundreds—if not thousands—of jobs available. 
This amendment will go a long way in continuing 
to help with the MMTA’s efforts on workforce solu-
tions in Massachusetts.

https://www.boatma.com/
https://www.boatma.com/
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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     Legislation &     Legislation &
          Partnerships          Partnerships

This month Boating Industry Magazine showcased 
AMI’s new Clean and Resilient Marina Program. For 
this month’s Legislative and Partners, I decided to 
share with you an excerpt from the article. If you 
would like more information about AMI’s Clean 
Marina Program reach out to me at EKretsch@
MarinaAssociation.Org.

Embracing sustainability: Retailers 
and Marinas by Jamie Stafford

Retailers and marinas are an important pillar of the 
boating industry. Naturally, they contribute greatly 
to the industry’s future. More and more, dealers and 
marinas alike have embraced the vision of a sustain-
able future, supported in no small part by organi-
zations such as the Marine Retailers Association of 
America (MRAA) and the Association of Marina In-
dustries (AMI). Boating Industry spoke to these two 
influential voices within the dealer/marina sphere to 
see where sustainability is headed and what busi-
nesses are doing today for a greener tomorrow. 

The MRAA is an organization dedicated to the 
growth of the industry, comprised of boat and 
engine dealers, accessory retailers, marinas and 
marine service shops. “Being a national member-
based trade association who supports recreation-
al boat retailers,” says Chad Tokowicz, MRAA Gov-
ernment Relations manager, “we understand that 
conservation and proper natural resource man-
agement is crucial for a healthy boating environ-
ment. This direct tie influences how we engage in 
our government relations and advocacy efforts, 
pushing us to put a large focus on advocating for 
conservation policy.” 

The MRAA works closely with government agen-
cies and other trade associations such as the Out-
door Recreation Roundtable (ORR), the Center for 
Sportfishing Policy (CSP) and the Theodore Roo-
sevelt Conservation Partnership to advocate for 
conservation policy at the federal level. 

“Through our engagement with these organiza-
tions,” Tokowicz continues, “the MRAA stays en-
gaged in the most pressing conservation topics, 
ranging from providing input on proposed National 
Marine Sanctuary Designations to supporting his-
toric conservation wins like the Great Americas 
Outdoors Act, or more recently helping reauthorize 
the Sport Fish Restoration and Boating Trust Fund.”

While this important work is going on, the MRAA 
continues to support dealerships and other retail-
ers in conservation and sustainability efforts. “The 
MRAA provides our members the opportunities to 
engage in advocacy around important conservation 
legislation as well as provide input when we need to 
push back against negative policies. For example, 
we are currently doing sign-on letters in support 
of the Proposed Hudson Canyon National Marine 
Sanctuary, having individual businesses in New 
York state sign-on in support,” explains Tokowicz. 

Along with the MRAA, industry retailers can look to 
AMI for guidance and support. The Association of 
Marina Industries (AMI) is a nonprofit membership 
organization dedicated to the boating industry. AMI 
is responsible for the AMI Training Institute, which 
includes the Certified Marina Manager (CMM) and 
Certified Marina Operator (CMO) programs, as well 
as the annual AMI Conference and Expo.

In terms of conservation and sustainability, AMI 
has also been quite busy. “In 2021, AMI launched 
a Clean and Resilient Marina Training and Verifi-
cation Pilot Program,” says Eric Kretsch, AMI’s leg-
islative coordinator. “We hired a Clean and Resil-
ient Marina program development manager and 
spent a year developing a Clean and Resilient Ma-
rina Training Course, that includes a full two and a 
half-day curriculum and professional certification. 
Then, in March, this year, we held our first train-
ing course with ten marina professionals, to this 
date we have held three trainings and trained 35 

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 10

mailto:EKretsch@MarinaAssociation.Org
mailto:EKretsch@MarinaAssociation.Org
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marina managers. Our goal is to train 40 profes-
sionals in 2022, we expect to hit 70. Our goal is to 
have those 70 marina managers certify and AMI to 
verify 20 marinas as clean marinas by the end of 
this year.”

“We are also offering the Clean and Resilient Ma-
rina Training Course,” continues Kretsch. “After 
completing the course attendees receive a pro-
fessional certification through AMI. This certifica-
tion allows them to use AMI’s Clean and Resilient 
Marina Verification system. This system is a self-
certify system that AMI verified through an online 
application.  AMI is also increasing the number of 
free (to AMI Member) webinars focusing on clean 
marina topics. So far this year, we have discussed 
invasive species, clean marina design, and how to 
become a clean marina.”

Both organizations have seen positive and hopeful 
results in regard to their efforts. “Right off the bat, 
when AMI announced the development of the new 
program, we saw an uptick in interest in the indus-

try,” says Kretsch. “Immediately the larger marina 
companies, Safe Harbor Marinas, Suntex Marinas, 
MarineMax hopped on board in support. To this 
point they have supported AMI’s program both 
through sponsorships and by sending their em-
ployees to the first three classes we held.  We also 
have seen interest in states that do not have ex-
isting clean marina certification programs. We’ve 
partnered so far with Mass Marine Trades Associa-
tion and Midwest Marina Association to hold train-
ings in Massachusetts and Minnesota.”

Meanwhile, the MRAA has gained ground in the 
legislative arena. “Our work and engagement with 
the organizations has resulted in a variety of legis-
lative and regulatory wins, ranging from reautho-
rizing the Sport Fish Restoration and Boating Trust 
Fund to most recently reauthorizing the Federal 
Interagency Council on Outdoor Recreation. Fur-
thermore, through working with these organiza-
tions we can elevate the voices of our members 
and highlight to lawmakers why these large-scale, 

Legislation & Partnerships continued on Page 11
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Legislation & Partnerships continued from Page 10

high-level, policies are important for small busi-
nesses,” Tokowicz says.

With wins comes losses; however, and there have 
been plenty of challenges along the way. The 
MRAA is engaged in state level policy as well as 
federal and has recently worked with a coalition in 
Minnesota to push a mandatory boater education 
bill. Unfortunately, the bill didn’t pass. “Despite 
this loss,” says Tokowicz, “we are still committed to 
access and education at a state level and continue 
to work closely with the National Marine Manufac-
turers Association, the Water Sports Industry As-
sociation, and our members.”

As for AMI, “Our biggest challenge has been chang-
ing the way the industry traditionally thinks of 
“clean marina programs”. Clean marina programs 
have, until now, focused on certifying the place 
rather than the employee, manager, owner. AMI’s 
program starts with the person that overlooks the 
marina. We want to make sure they are one, com-
mitted to conservation and sustainable practices 
at their facility and two, knowledgeable of the best 
management practices that can be implemented 
at their facility. After we’ve worked with the peo-
ple and certified their commitment and ability 
we focus on facilities. This approach, especially 
the off-site verification of facilities, has received a 
lot of concern, but we feel that AMI has put into 
place a system that is rigorous.”

So where does all this leave the industry? And what 
part do marine retailers play in creating a better, 
more sustainable future? According to Tokowicz – 
“Everyone has a role to play in conservation! Just by 
going out fishing, boating, or hunting, you can do 
your part in conservation. In the U.S., we are very 
lucky to have a unique conservation system that 
allows folks to support State and Federal agencies 
that do this work by simply purchasing a fishing or 
hunting license or a fishing rod or buying fuel for 
your boat.”

Tokowicz is right –conservation efforts are directly 
supported by participating in outdoor recreation. 
Government agencies like the Washington State 
Department of Fish and Wildlife manage the funds 
collected from taxes on things like boat fuel and 
fishing equipment. Other trade organizations such 
as the Recreational Boating and Fishing Founda-
tion (RBFF) have a hand in conservation efforts by 
advocating for sport fishing and outdoor recre-
ation. To read more about the DFW and RBFF, flip 
to page 30.

Conservation and sustainability will always remain 
a continuous effort, albeit a necessary one. “Often, 
we think of conservation work as something that 
is implemented one time, for example, changing a 
lightbulb from incandescent to LED, but it is just as 
important to think about behavior and repeated 
actions. A business is only as conservation/envi-
ronment friendly as the people who make up that 
business,” reminds Kretsch. 
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Maryland Clean Marina Recertifies 
Six Marinas

The following Clean Marinas were successfully re-
inspected by Maryland Clean Marina program staff 
and are re-certified for another three years:

• Chesapeake Harbour Marina, Annapolis
• Nabbs Creek Marina, Glen Burnie
• Ocean City Fishing Center
• Stoney Creek Bridge Marina, Curtis Bay
• Safe Harbor Oxford Boatyard
• Safe Harbor Zahniser’s, Solomons Island

Clean Marinas are certified for three years. After 
that period, or any time there is a change of own-

ership, Clean Marina Program staff arrange a site 
visit and verify the marina still meets the award 
criteria.

Marina can find out how clean they are by contact-
ing the Clean Marina staff to come out for a site 
visit. Email donna.morrow@maryland.gov to ask 
questions and schedule an informal site visit. Mari-
nas and boatyards are located at the water’s edge 
and can make a big difference in local water quali-
ty if they adopt pollution prevention measures. If a 
marina believes it meets the Clean Marina criteria, 
it can get the Clean Marina Award for protecting 
the waterways.
Marinas, boatyards, yacht clubs, community mari-
nas, and marine facilities of all sizes are all eligible 
for the Clean Marina Award.
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Around The WorldAround The World
Sunreef Expands Presence to 

Turkey 

Polish catamaran builder Sunreef Yachts has 
opened a new sales office in Istanbul, Turkey. The 
move follows what the company describes as “tre-
mendous growth” in recent years.

Turkey is said to be a strategic choice for Sunreef 
due to its economy, yachting tradition, location, 
and perfect environment for sailing. While Italy, 
France and Monaco remain yachting hubs of sig-
nificant importance, Turkey, Greece and Croatia 
continue to draw increasing attention.

“Recent trends clearly show that yachting is head-
ing East,” says Sunreef founder and president, 
Francis Lapp. “I am proud of our new office in Is-
tanbul, bringing us closer to our Turkish custom-
ers.”

According to Sunreef, the Turkish economy has 
shown the fastest economic growth among the 
G20 countries in 2021 and is one of Middle East’s 
top countries for wealth, hosting over 100,000 mil-
lionaires and seeing strong growth in HNWI’s living 
in Turkey in the next five years. For more.

Charter Firms to Recruit Engineers 
from Welsh College 

Yacht charter firms Sunsail and The Moorings 
have partnered with the Marine Engineering De-
partment at Coleg Llandrillo in North Wales to re-
cruit engineers to work as yacht technicians in the 
Mediterranean and Caribbean.

Part of the Travelopia Group, Sunsail and The 
Moorings boast a fleet of over 600 vessels, made 
up of monohulls, catamarans and power catama-
rans, in over 20 worldwide locations worldwide.

Recruitment specialist at Travelopia, Sophie Hy-
gate, says: “The maintenance of our yachts is one 
of our top priorities, so our technicians form a vital 
part of our team. The courses at Coleg Llandrillo 
look like they could be a great technical fit for the 
experience we look for in our technicians. Our 
recruitment team forward to visiting the College 
next academic year to provide students with fur-
ther information on our company, our roles and 
what we look for in our team members.”

Andy White, Marine Training Programme Coor-
dinator at the college, adds: “Currently, most of 
our learners progress into the merchant navy or 
the offshore energy sectors, so it is exciting to es-
tablish a route into the charter and flotilla sector. 
Having worked in this part of the industry before, 
I know it can be fun and challenging with fantastic 
opportunities to travel as well as develop practical 
technical skills.

”This is a great opportunity for our learners,” he 
adds. ”Sunsail is one of the biggest yachting holi-
day providers and offer their staff good ongoing 
development and progression. Students will have 
the opportunity to interview for positions in Greece 
or Croatia over the summer months between the 
level 2 and level 3 courses, and for continuing stu-
dents, opportunities for permanent roles in other 
global locations.”

https://www.ibinews.com/companies/sunreef-expands-presence-to-turkey/42767.article
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News From WashingtonNews From Washington
  

Florida Representative Tours 
Correct Craft, Ingenity

Representative Darren Soto (FL-09) this week 
toured Correct Craft and Ingenity Electric facilities 
in Orlando, Florida alongside Correct Craft CEO 
Bill Yeargin, Ingenity President Sean Marrero, and 
NMMA Director of Federal Relations Callie Hoyt. 
 
During the visit Representative Soto spoke with 
industry leaders on the economic impact the 
recreational boating industry contributes to 
Florida, as well as the importance of sustainabil-
ity and conservation efforts to protect our na-
tion’s waterways. Stakeholders discussed how 
marine manufacturers stand to benefit from the 
recent passage of the CHIPS and Science Act of 
2022 and the Inflation Reduction Act, which will 
establish domestic mineral supply chains and 
contribute to the future of recreational boating, 
including next generation propulsion systems. 
 
In Florida, the recreational boating industry is a 
major economic driver, contributing over $23 bil-
lion in economic impact to the state, and support-
ing 92,000 jobs and more than 6,000 businesses. 
Florida leads the nation in sales of new powerboat, 
engine, trailer and accessories, and continues to 
grow as the recreational boating community wel-
comes a record number of first-time boat buyers 
to the water.

NMMA, Arkansas Office of Outdoor 
Recreation Representatives Tour 
Marine Manufacturing Facilities 

Across the State

Following a busy legislation season, the NMMA 
team has been visiting member companies 

across the states to meet with industry lead-
ers to discuss the industry’s policy priorities and 
areas of focus for the 2023 legislation season. 
 
Last week, Arkansas Office of Outdoor Recre-
ation Director Katherine Andrews joined Ben 
Murray, NMMA Manager of Southeast Policy 
and Engagement, on a tour across Arkansas, 
visiting five manufacturing facilities, includ-
ing SeaArk Boats, Ranger Boats, EZ Loader Cus-
tom Trailers, Bass Cat Boats, and Vexus Boats. 
 
While learning about recreational boat building 
and manufacturing processes and company op-
erations, industry stakeholders discussed the NM-
MA’s state and federal policy priorities, including 
workforce development and how the establish-
ment of offices of outdoor recreation (ORECs) can 
benefit the recreational boating industry at-large. 
 
Recreational boating is a major economic driver 
of Arkansas’ outdoor recreation economy, con-
tributing over $2.8 billion in economic impact to 
the state and supporting nearly 10,000 jobs and 
more than 280 businesses. Arkansas is rich with a 
diverse landscape terrain, including many rivers, 
lakes, streams, and bayous.

Industry Celebrates CHIPS Bill 
Signing at White House Ceremony

This week, President Biden signed the CHIPS 
and Science Act of 2022 into law in a cere-
mony at the White House South Lawn, along-
side Secretary of Commerce Gina Raimondo, 
and U.S. Trade Representative Katherine Tai. 
 
NMMA President Frank Hugelmeyer and Correct 
Craft CEO Bill Yeargin were invited and partook 
in the White House signing ceremony, following 

News from Washington continued on Page 15
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News from Washington continued from Page 14

the recreational boating industry’s role in advo-
cating for this crucial piece of legislation that will 
invest in domestic semiconductor manufacturing. 
 
“The CHIPS and Science Act is a reminder of what 
Washington can achieve when policymakers from 
both parties come together to tackle our coun-
try’s greatest challenges,” said Frank Hugelmeyer, 
president of NMMA. “Thanks to President Biden, 
Secretary of Commerce Gina Raimondo, and 
more than 300 members of Congress, this legis-
lation will bring home largescale semiconductor 
manufacturing, leaving our country and economy 
less susceptible to volatile global supply chains. 
 
“With marine manufacturers innovating on all 
fronts to deliver more advanced, efficient, and saf-
er products, this bill will help ensure our industry’s 
growing demand for semiconductors is met. In the 
days ahead, we look forward to working with the 
administration and Congress on additional mea-
sures to bolster competitiveness and supply chain 

constraints, including reinstating the exclusion 
process for Section 301 tariffs and allowing busi-
nesses to fully deduct their research and develop-
ment expenses in the same year they are incurred.” 
 
Additional information on the CHIPS and Science 
Act of 2022 can be found here.

Submit Input Today to Improve 
Recreation Access to Federal Land

The U.S. Fish and Wildlife Service is asking the 
public to identify Service-managed lands where 
people would most like to see new or improved 
public recreation access – an effort that contin-
ues the administration’s goal to expand pub-
lic access to federal lands and ensure that ev-
eryone, no matter their background or zip 
code, has equitable access to the outdoors. 
 

News from Washington continued on Page 16
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News from Washington continued from Page 15

Nominations of public lands will be accepted over 
a 30-day comment period from August 1-31, 2022. 
Lands nominated must meet these criteria:

• Must be managed by the Service.
• Must be at least 640 contiguous acres.
• Must have significantly restricted access or 

no public access.
• Must be open under federal or state law to 

hunting, fishing or use of the land for other 
public recreational purposes.

• Should have potential for public access and 
the likelihood of changing the current lack of 
public access or restriction to public access.

 
The public is encouraged to provide additional 
information as to why a nominated parcel de-
serves consideration. Once the nomination period 
closes, the Service will review the submissions to 

determine which lands meet the requirements 
and considerations specified by the Dingell Act. 
 
The John D. Dingell Jr. Conservation, Management 
and Recreation Act, signed into law in 2019, directs 
the Service and other federal land management 
agencies to develop and publish a priority list of 
public lands where public access for fishing, hunting 
and other outdoor recreation could be improved. 
The Dingell Act directs each agency to update their 
priority list every two years, and to seek public 
nominations when developing the list. The public 
is encouraged to identify Service-managed lands, 
including national wildlife refuges and national 
fish hatcheries that meet the complete criteria. 
 
The Service’s final priority list will be posted online 
by September 2022 and updated biennially there-
after through the year 2030. More information is 
available online.

http://www.thehookcups.com
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
AMI Conference and Expo Coordinator

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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